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Abstract

In an increasingly evolving digital era, digitalpreneurs face various challenges in marketing
their digital products. Intense competition, changing consumer behavior, resource
limitations, and the need to build brand awareness are some of the main issues encountered.
This article aims to explore these challenges and provide effective solutions to address them.
Proposed solutions include product differentiation, market segmentation, innovation in
marketing, consumer trend monitoring, leveraging cloud technology, and utilizing high-
quality content and paid advertising campaigns. By implementing the right strategies,
digitalpreneurs can enhance their chances of success in marketing their digital products in
an increasingly competitive market.

Keywords: digitalpreneur, digital product marketing, competition, consumer behavior,
brand awareness, cloud technology

1. INTRODUCTION

In today's digital era, digital product marketing is one of the important aspects for
digitalpreneurs. Digitalpreneurs, who are individuals or groups who innovate and do
business using digital platforms, face various challenges in marketing their products. The
background of this problem includes high competition in the digital market, changes in
consumer behavior, and difficulties in reaching the right target market. According to
Statistics (2021), more than 4.5 billion people worldwide use the internet, creating great

opportunities but also fierce competition.

Digital product marketing is one of the crucial aspects for digitalpreneurs.
Digitalpreneurs are individuals or groups who innovate and run their businesses using

digital platforms. With the rapid development of information and communication
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technology, the opportunities for digitalpreneurs to develop their businesses are getting
bigger. However, they also face significant challenges in marketing digital products.

According to Statista (2021), more than 4.5 billion people worldwide use the
internet, creating great opportunities but also fierce competition. According to a report
from eMarketer (2020), spending on digital advertising is expected to reach 375 billion
US dollars in 2022, showing how serious digital businesses are in fighting for consumer

attention.

Digital product marketing is not just about selling, but also about creating a
valuable experience for consumers. Digitalpreneurs need to understand that consumers in
the digital era have high expectations for products and services. With easy access to
information, they can compare different products and search for reviews before making

a purchase decision.

Some of the problems that digitalpreneurs often face is: 1). Fierce competition.
The high number of players in the digital industry leads to very tight competition. Many
digitalpreneurs offer similar products, so consumers have many choices. This makes it
difficult for any digitalpreneur to stand out in an already saturated market. 2) Changes in
consumer behavior. Consumer behavior continues to change along with technological
developments. For example, emerging trends on social media can quickly influence
purchasing decisions. Digitalpreneurs must always monitor these trends and adapt
quickly to stay relevant. 3) Limited resources. Many digitalpreneurs, especially those just
starting out, have difficulty accessing the resources necessary to market their products
effectively. Limited capital, marketing skills, and access to technology are significant
barriers. 4) Building brand awareness. One of the main challenges in digital product
marketing is building brand awareness. Consumers tend to choose familiar brands, so
digitalpreneurs need to develop effective strategies to attract attention and build a positive

image.
2. METHOD
This study uses a qualitative research method with a case study approach. The

data was collected through in-depth interviews with several digital entrepreneurs who
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have successfully started and run their businesses, as well as through literature studies of
related scientific articles. In addition, data is also collected from secondary sources such
as economic reports, journal articles, and previous research related to the
entrepreneurship of the younger generation. Data analysis was carried out thematically to
find common patterns of challenges and strategies faced by novice digitalpreneurs in

entrepreneurship
3. RESULTS AND DISCUSSION

In the face of marketing challenges, digitalpreneurs often get stuck in the difficulty
of understanding changing consumer behavior. According to Kotler and Keller (2020),
understanding consumer behavior is essential in an effective marketing strategy. With
various social media platforms and digital marketing tools, digitalpreneurs must be able
to adjust their strategies to be relevant to their targeted audiences.

One of the main challenges is the increasingly fierce competition. According to
research conducted by McKinsey (2022), 75% of digital businesses feel pressured by
larger and more established competitors. Digitalpreneurs need to develop a strong
differentiation strategy to attract consumers' attention. This can be done by utilizing
quality content, engaging storytelling, and integrated marketing campaigns.

In addition, limited resources are also a significant problem for digitalpreneurs,
especially for those who are just starting out. A study by Harvard Business Review (2021)
states that lack of access to capital and advanced technology hinders the growth of digital
businesses. Therefore, it is important for digitalpreneurs to build strategic partnerships
and leverage existing networks to support the marketing of their products.

Digitalpreneurs must also utilize data analytics to understand consumer behavior in
depth. The use of analytics tools such as Google Analytics and social media can provide
valuable insights into consumer preferences and habits. According to a report from
eMarketer (2020), the use of data in digital marketing can increase ROI by up to 300%.
The results of this study show that digitalpreneurs who implement effective marketing
strategies and focus on customer experience tend to achieve greater success. Based on

data from McKinsey (2022), digital businesses that invest in digital marketing and
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technology tend to grow 2-3 times faster compared to those that don't. The problems faced
by digitalpreneurs to market their digital products can be done in various ways, such as:
1. Fierce competition, can be done with :
a. Product differentiation
This product differentiation is used to solve problems in increasingly tight
intersections. Digitalpreneurs need to develop products that are unique and
different from competitors. This can include innovative product features, higher
quality, or additional services that competitors don't offer. According to Porter
(1985), differentiation strategies can help companies to achieve a stronger market
position by offering unique value to consumers.
b. Proper market segmentation
Conducting in-depth market segmentation can help digitalpreneurs to understand
the specific needs of the target audience. By knowing the most profitable market
segments, they can adjust their products and marketing strategies more
effectively. A study by Smith (2020) shows that companies that focus on a specific
market segment can increase sales by up to 25%.
c. Innovation in marketing
Digitalpreneurs need to implement innovative marketing strategies, such as
content marketing, influencer marketing, and the use of the latest technologies
such as augmented reality (AR) and virtual reality (VR). Experiential marketing
can provide added value that differentiates products from competitors. According
to Pahwa (2021), the use of AR in marketing can increase customer engagement
by up to 70%.
2. Changes in consumer behavior, can be solved by:
a. Regular trend monitoring
Digitalpreneurs need to use analytical tools that can help them monitor changes
in consumer behavior. Tools like Google Trends, BuzzSumo, and Hootsuite can
provide insights into the latest trends in the industry and consumer preferences.
According to Chaffey (2021), real-time trend monitoring allows companies to
adjust their marketing strategies quickly.

b. Consumer engagement through social media
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Building closer interactions with consumers through social media platforms can
help digitalpreneurs understand the needs and wants of their audience. By
conducting surveys and inviting consumers to discuss, they can get valuable input
for product development. According to the Pew Research Center (2022), 80% of
consumers feel more connected to brands that interact with them on social media.

c. Flexibility in Marketing Strategy
Digitalpreneurs must develop flexible marketing strategies to be able to quickly
adapt to changing consumer behavior. This includes A/B testing in ad campaigns
to find out which approach is most effective. According to Nielsen (2020),
companies that have an adaptive marketing strategy can increase customer
engagement by up to 50%.

3. Resource Limitations, the solution:

a) Leveraging cloud technology
By leveraging cloud technology, digitalpreneurs can access a wide range of
marketing and analytics tools without having to spend large capital on
infrastructure. Many platforms offer more affordable subscription models.
According to Deloitte (2020), the use of cloud services can reduce operational
costs by up to 30%.

b) Building networks and partnerships
Digitalpreneurs need to network with other industry players and seek strategic
partnerships to overcome resource constraints. Through collaboration, they can
share resources and access to a wider market. A study by Harvard Business
Review (2021) shows that collaboration can increase the chances of success of
new businesses.

¢) Education and training
Investing time in digital marketing education and training can improve the skills
and knowledge of digitalpreneurs. Many online courses, such as those offered by
Coursera and Udemy, provide affordable and accessible materials. According to
Linkedin Learning (2021), employees who get training are 40% more likely to be

involved in more successful projects.
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4. Building brand awareness, can be done with the following steps:

a. Quality content marketing
Digitalpreneurs need to produce high-quality and relevant content to capture the
audience's attention. Helpful content can help build trust and increase brand
awareness. According to Hubspot (2022), companies that are active in content
marketing can increase brand awareness by up to 70%.

b. Paid ad campaigns
Using paid advertising on platforms like Google Ads and social media can help
digitalpreneurs reach a wider audience and increase brand awareness. According
to Wordstream (2021), companies that use paid advertising can see an increase of
up to 200% in their web traffic.

c. Use of testimonials and reviews
Displaying customer testimonials and positive reviews on websites and social
media can increase consumer trust in the brand. According to Brightlocal (2021),
79% of consumers trust online reviews just as much as personal
recommendations.

d. Influencer use
Collaborating with influencers can help digitalpreneurs reach a larger audience
and build trust. Influencers have a great influence in influencing consumers'
purchasing decisions, so this collaboration can increase brand visibility.

e. Integrated marketing campaigns
Digitalpreneurs need to implement integrated marketing campaigns across
multiple platforms to ensure consistent messaging and reach a wider audience.
Campaigns that involve email marketing, social media, and paid advertising can
provide more optimal results.

f. Participation in events and communities
Attending industry events and participating in online communities can help
digitalpreneurs network and increase brand awareness. This activity also provides
an opportunity to share knowledge and experience with other industry players.

In addition to solving the challenges of digitalpreneur, there is the most important thing,

namely that digitalpreneurs must know effective marketing strategies to market their
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digital products. To overcome the challenges faced, digitalpreneurs need to develop an
effective marketing strategy. Also, digitalpreneurs must focus on customers, because in
this digital era all businesses must focus on customers. Increased customer engagement
must be considered and always evaluated. Here are some strategies that can be
implemented:
1. Effective marketing strategy
a. Utilizing social media
Social media is one of the most effective platforms for marketing digital products.
With over 3.6 billion active users worldwide, the platform provides a great
opportunity to reach a wide audience. Digitalpreneurs can use various platforms
such as Instagram, Facebook, and Twitter to interact with consumers, build
communities, and promote their products.
b. Quality content and storytelling
Engaging and quality content can help digitalpreneurs build emotional
connections with consumers. According to Kotler and Keller (2020), effective
storytelling can increase engagement and make products more memorable.
Digitalpreneurs must create relevant, informative, and entertaining content to
capture the audience's attention.
c. Use of data and analysis
Utilizing data analysis tools such as Google Analytics can help digitalpreneurs
understand consumer behavior in depth. With the right analysis, they can identify
trends, understand consumer preferences, and adjust their marketing strategies to
achieve better results. eMarketer (2020) shows that the use of data in digital

marketing can increase ROI by up to 300%.

2. Improve customer experience

A positive customer experience is essential for the success of digital product marketing.
Digitalpreneurs should focus on creating a satisfying experience for consumers through
a variety of means, including:

a. Personalization

Copyright © 2025 Edusight International Journal of Multidisciplinary Studies Vol 2, No.1



Dian Ikha Pramayanti & Kurnia
Digital Product Marketing for Digitalpreneur: Challenges and Strategies

Personalization can increase customer engagement. Offering relevant product
recommendations based on previous purchasing behavior can make customers
feel valued and more likely to make a repeat purchase.
b. Responsive customer service
Providing responsive and helpful customer service can improve customer
satisfaction. Digitalpreneurs must ensure that they are available to answer
questions and handle complaints quickly and efficiently.
c. Feedback and reviews
Encouraging customers to provide feedback and reviews can help digitalpreneurs
understand what they do well and areas that need improvement. Positive reviews can also

increase the trust of potential customers.
4. CONCLUSION

In facing the challenges of digital product marketing, digitalpreneurs need to
develop strategies that are adaptive and responsive to market changes. By understanding
consumer behavior, building a strong differentiation strategy, and leveraging data
analytics, digitalpreneurs can increase the chances of success in marketing their products.
Community involvement and strategic partnerships are also important factors to support
the growth and sustainability of digital businesses. Thus, digital product marketing is not
just about selling, but also about creating value and long-term relationships with
consumers.

Digital product marketing is a complex challenge for digitalpreneurs. However,
by developing strategies that are adaptive, leveraging technology, and focusing on the
customer experience, they can increase their chances of success. Brand awareness, the
use of analytics data, and participation in the community are important factors in creating
a competitive advantage. In the future, digitalpreneurs who can adapt quickly to market
changes and meet consumer expectations will be able to survive and thrive in an

increasingly competitive business environment.
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